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20 million SMEs 
in the EU 
represent 99% 
of businesses, 
and are a key 
driver for 
economic 
growth, 
innovation, 
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growth, 
innovation, 
employment 
and social 
integration



“Dynamic Times”
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72 million small 
and medium
enterprises 
around the 
world

Global Marketing4

world



Outstanding 
customer 
experience 

Streamlining 
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Streamlining 
production

Embracing new 
business ideas



Dell has 65 
interactions 
every second 
that’s 5.4 million 
discussions with 
customers every 
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discussions with 
customers every 
day



72% of companies face an unplanned 

e-mail outage in any given year

More than 40% of companies experienced 

a security breach in last three years
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Over a third suffered loss of critical 

data due to technical problems, lost computers, 

or stolen equipment



Dell has generated millions of dollars through 
sites like Twitter and Facebook which together 
directly accounted for $9 million
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$9 million
of our sales last year



Connecting 
with 3.5 
million people 
through our 
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through our 
global social 
properties



Take Your Own Path Campaign
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Our customers told their own stories of how I.T. helped to 
overcome their business challenges. Guess what? The site 
averaged 2.3 million visits in two months from October to 
November 2009.



They cut their 
advertising budget 
by 80 percent by 
turning to social 
media over 
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media over 
traditional 
advertising



Check out www.dell.com/smb
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