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Prices, terms and conditions

The right format for all needs

—> As an exhibitor you have a wide choice of presentation options. You can rent your own individual display area,
large or small, depending on your requirements — or you can choose one of the group displays.

Stand rental

Basic charge (indoor space)

€ 210/m?

Reduced charges for early bookings

(offer ends on 31 August 2010)

Basic charge (indoor space) € 203/m?

Stands with two or more open sides
Stands with two or more open sides are subject to an extra
charge. For stands of up to 120 m2:

for stands open on two sides (corner stand) 25%

for stands open on three sides (end stand) 40%

for stands open on four sides (island stand) 60%

Any space in excess of 120m? will be charged at the basic rental price.

Additional charges

Registration charge (lump sum)
Marketing fee* €39/m?

Reduced marketing fee for stand space in

excess of 1,000 m? €10/m?

Space onthe upper floor of two-storey stands €77/m?

Co-exhibitors

Registration fee (lump sum)
Marketing fee* (lump sum)

Participation fee (lump sum)
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fair-packages

= If you prefer the convenience of an all-inclusive
package, then one of our fair-packages is right for you.
All of them come with a range of services designed to
help you prepare your presentation as easily as possi-
ble. You can find out all about our full-service packages
at www.cebit.de/fairpackage_e

Group displays

—> Participate to one of the following group displays:

B Solutions for local government (KOMmune INNovativ)

B Solutions based on geo-data

B Solutions for public authorities and security
agencies

Information about available sizes, terms and condi-
tions, as well as the availability of conference and
seminar rooms, can be obtained from the contact per-
sons named below.

*The marketing fee: What you get for your money
M Efficient access to additional target groups thanks to the all-year-round
presence of your company and products on cebit.com

W Complimentary admission tickets (available in printed and electronic
versions) help you recruit new customers and build customer loyalty

W Updating of your customer database using the registration details supplied
by your invited guests

W Professional visitor advertising backed by an international, cross-media
communication campaign

W Feedback from market research surveys helps you plan your presentation
more effectively

All prices are subject to VAT at the current rate. Subject to change.
For more information about VAT refunds for foreign exhibitors, go to:
www.vat-refund-international.com

Your contacts:

CeBIT

Martina Clausen
Tel. +49 511 89-33148

martina.clausen@messe.de

HANNOVER
1-5 MARCH 2011

Lena Springmann
Tel. +49 511 89-33124

lena.springmann@messe.de
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