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Online advertising
Contact:

Katja Anssar
Tel. +49 511 89-34314
advertising@messe.de

Online advertising has become a fixture of every 
sophisticated marketing campaign. Not only does 
it draw attention to your company, it also brings 
visitors to your homepage or even directly to your 
product pages.

Skyscraper
120 or 160 pixels wide x 600 pixels tall

Wallpaper
Super banner, 728 pixels wide x 90 pixels tall plus
skyscraper, 120 pixels wide x 600 pixels tall

Rectangle / Content ad
300 pixels wide x 250 pixels tall

One-third banner
156 pixels wide x 60 pixels tall

Your advertising on our tradeshow websites gives 
you access to an audience made up almost exclusive-
ly of professionals – at a price under 400 euros. 
From large-format, exclusive wallpaper to one-third 
banners – we have the right answer for any budget.

Several million ad impressions on our event websites 
speaks for itself. Harness this powerful platform to 
your advertising needs! We’ll be happy to provide 
you with further information and advice on the 
specific options for each tradeshow.



Advertising in the trade fair newspaper
Contact:

Andrea Staude
Tel. +49 511 89-31015
andrea.staude@messe.de

The official trade fair newspapers produced by 
Deutsche Messe appear regularly in large circulation 
and are distributed free-of-charge to keep inter-
national visitors and exhibitors abreast of all the 
latest developments at the show – including special 
events, product innovations and VIP visits to the 
show. The papers also highlight visitor impressions, 
interesting product exhibits, special-interest articles 
on companies and services, plus newsworthy items 
involving tradeshow happenings and breaking deve-
lopments in your sector. Make use of this newspaper 
format as an advertising vehicle to reach your target 
groups at the trade fair. We will be happy to provide 
you with more information on advertising formats 
and insertion options – just give us a call.

Advertising in the exhibitor index or trade fair catalogue
Contact:

Oreste Mallus
Tel. +49 511 89-32345
oreste.mallus@messe.de

The official tradeshow catalogue or exhibitor index 
is a highly popular source of information for trade-
show visitors and industry decision-makers all year 
long. We will be happy to provide you with more 
information about your advertising options here, 
including full or half-page ads, “bookmark ads”, 
placement options, prices and conditions.

Please be aware that for each trade fair, there 
is either a tradeshow catalogue or an exhibitor 
index.

  TIP:  When placing newspaper ads, we re-
 commend you go exclusively through 
the official newspapers for your event – no other 
publications are cleared for mass distribution on 
the exhibition grounds or at the entrance gates.
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Advertising materials
Contact:

Heidi Bauer
Tel. +49 511 89-31237
heidi.bauer@messe.de

A wide variety of advertising materials are available 
for you to conduct broad-based promotional cam-
paigns and inform your business partners, customers 

and potential customers about your appearance at 
the show. Almost all advertising materials supplied
by Deutsche Messe are available in unlimited quan-
tities and are free of charge, either via the OBS 
system or as downloads.

For detailed information on our trade fair 
advertising materials, check out 
www.messe.de/advertisingmaterial

Invitation stationery

An individually printed invitation letter signals how 
much you value your business partners and cus-
tomers. Add your company logo and address to 
our template and use the inside of this invitation 
stationery to include a personal message and/or 
inform recipients of your location at the trade fair. 
For your convenience, this information can either be 
commercially printed, photocopied, laser-printed or 
handwritten.

Space for inserting a personal invitation

Visitor brochure

This brochure contains a description of the individ-
ual display sectors, special events and supporting 
programs as well as key information on the show 
itself, for example accommodations and getting 
there, admission prices etc.
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INTERSCHUTZ 2010

International exhibition for rescue, fi re  
prevention, disaster relief, safety, security 

Leipzig 7 – 12 June 2010

www.interschutz.de

Information for visitors



More information: hannovermesse.com

GET NEW 
TECHNOLOGY FIRST
20–24 APRIL 2009

Tradeshow flyer

You can use this flyer to give your customers a 
short overview of the tradeshow before it begins. 
The flyer consists primarily of an exhibition map, 

Draw attention to your upcoming trade fair appear-
ance at your own premises, be it in the lobby, in 
con-ference rooms or on the notice board. A1-size 
posters from Deutsche Messe make a lasting im-
pression.

Posters

Small size, big impact: Use our mailing stickers to 
brighten up your business correspondence. As an 
alternative to the standard text („We’ll be there: 
Hall 0, Stand 00”) you can have your own individual 
message and company logo printed on the stickers 
(reproduction proofs of logo required).
Price for mailing stickers with standard text: 
€ 27 .80 per 1,000.
Price for mailing stickers with individual compa-
ny imprint: min. € 123.60 for the first 1,000, then 
€ 27.80 for each additional 1,000.

Mailing stickers

supplemented by the major display categories
and information on show dates and opening
times, admission prices etc.

DISCOVER A WORLD OF 
ICT OPPORTUNITY.

CeBIT 2009

AT A GLANCE

English HIGHLIGHTS IN 2009

HOT TOPIC: WEBCIETY (Hall 6)

CeBIT GLOBAL CONFERENCES (Convention Center)

PARTNER STATE CALIFORNIA (Pavilion in Hall 6)

 Under the heading “Webciety” CeBIT will get to grips 
with the emerging Internet society. This special display in 
Hall 6 will focus on Web 2.0 and its social implications. 
The keynotes and panel discussions at the Webciety 
Forum will create a central meeting point for the IT in-
dustry. Be part of this community!

 How will we live, work and communicate in the coming 
years? At the CeBIT Global Conferences leading per-
sonalities from the international ICT industry will present 
their visionary concepts and ground-breaking innova-
tions. In other words, this represents an excellent chance 
to discuss the opportunities and challenges of tomorrow’s 
digital world.

 The state of California is a role model for other regions 
around the world. It is synonymous with dynamism, 
inventiveness and the willingness to invest. Silicon Valley 
ranks as the world’s number one originator of ground-
breaking technologies. The “Partner State California” pre-
sentation at CeBIT 2009 will provide additional opportuni-
ties for forging long-term business relationships between 
the USA and Europe.

WELCOME TO CeBIT 2009

TAKE A LOOK AT THE FUTURE

 More innovations, more visions, more content: In 2009 
CeBIT will once again focus on the latest developments 
and deliver high-level business contacts. New services, 
selected highlights and a clearly structured portfolio 
underline CeBIT’s status as the world’s no. 1 marketplace 
for digital business. Experience tomorrow’s trends – and 
stay competitive.

The latest information is available at: www.cebit.com

DATES, PRICES, TICKETS

 Dates

Duration: Tuesday, 3 March to Sunday, 8 March 2009

Opening hours: 3 – 7 March: 9.00 a.m. to 6.00 p.m. 
                                  8 March: 9.00 a.m. to 4.00 p.m.

Minimum age: 15 years

 Ticket prices

Day ticket  advance sale  € 33.00 
 at the ticket counter  € 38.00 

Six-day ticket  advance sale € 71.00
 at the ticket counter  € 81.00

 Reduced-rate day tickets

School pupils, students and persons doing military service 
or compulsory community service qualify for reduced-
rate admission on Saturday and Sunday. For disabled 
persons this concession applies on all days.

Available at the ticket counter for € 17.00

All prices include VAT.
(If VAT rate changes, prices will be adjusted accordingly)

ADVANCE SALE OF ONE-DAY AND SIX-DAY TICKETS:

 Buy online at: www.cebit.de/tickets_e

 Order via the foreign representatives  
 of Deutsche Messe

www.interschutz.de
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Let the high recognition factor of our trade fairs 
work for you in your own marketing activities: In-
clude our trade fair logo and map of the show-
grounds in your own promotional materials (for 
example, in ads, PR reports, charts or brochures).

Downloadable logos and maps

Advertise your tradeshow appearance with an auto-
matically generated, static online banner on your 
own website. Around six weeks before opening 
day of the show, Deutsche Messe will activate its 
“banner generator,” which automatically creates an 
upload-able banner containing your hall and stand 
location when you log onto our website. At the 
same time, you will receive a link through which 
users can call up your company and product details 
for the respective tradeshow.

Online banners



Complimentary admission tickets
Contact:

Complimentary ticket hotline
Tel. +49 511 89-39000
complimentary-tickets@messe.de

Take advantage of this unique tool for winning and 
retaining customers: A personal invitation which 
includes a complimentary admission ticket is the 
most effective method of promoting awareness of 
your tradeshow stand and inspiring current and 
potential customers to attend.
This popular marketing tool is available in two 
options: printed tickets, ideal for enclosure with 
a mailed letter or for presenting to your guest in 
a face-to-face encounter, or eTickets – perfect for 
inexpensive e-mailings and last-minute invitation
campaigns. Your own individual imprint appears 
on both types of ticket. 
We also offer special complimentary season tickets 
as well as attractive, flat-rate ticket packages for the 
show. 
We’ll be happy to provide you with more information 
and advice on your invitation campaigns – feel free 
to contact us!

Exhibitor passes
Contact:

Maike Kunze 
Tel. +49 511 89-33226
maike.kunze@messe.de

Each exhibitor automatically receives a free con-
tingent of exhibitor passes from Deutsche Messe, 
granting his stand personnel free access to the ex-
hibition stand during the running event. The number 
of passes depends on the show and the size of the 
stand. If additional passes are required, we recom-
mend ordering these in advance using OBS. You can 
also pick up exhibitor passes onsite at the Exhibitor 
Service Center (German abbreviation: ASC). You can 
return any unused exhibitor passes for crediting to 
your account within two weeks of closing day of 
the show.

During the stand assembly and dismantling 
periods, no exhibitor passes are needed to gain 
access to the exhibition grounds.

AUSSTELLER
EXHIBITOR

A

Gültig in allen Verkehrsmitteln – 2. Klasse – 
im Großraum-Verkehr Hannover 
(GVH, siehe www.gvh.de), wenn Gültigkeits-
tag angekreuzt ist (Rückseite).
Valid on all GVH busses /trams plus trains 
(2nd class) in the Greater Hannover Region 
(see www.gvh.de). Valid only if day of use 
is ticked before boarding (see reverse).

KOMBI-TICKET
Messeeintritt und Fahrausweis
Combined show and transit ticket

contractworld

AUFBAUAUSWEIS
SET UP PERMIT

AUSSTELLER/EXHIBITOR

Gültig:
15. und 16. Januar 2009
(Donnerstag und Freitag)

Valid on:
15 and 16 January 2009
(Thursday and Friday)

Nicht ausschneiden! Nur gültig als DIN A4-Ticket / Do not cut out! Ticket valid only in A4 format
e-Ticket vor Nässe schützen / Keep your e-Ticket dry

Registrierter Besucher ist / Registered Visitor is Astrid Ziegeler, Messegelände, 30521 Hannover
Eingelöster Registrierungscode / Registered Ticket Code xxxx xxxxx xxxxx xxxxx

VERKAUF ODER ERWERB VERBOTEN

1. Dieses Ticket ist für einen Veranstaltungstag gültig und berechtigt nur zum 
einmaligen Zutritt. (Öffnungszeiten: Dienstag 3. März – Samstag 7. März 2009 
von 9.00 bis 18.00 Uhr, Sonntag 8. März 2009 von 9.00 bis 16.00 Uhr). 
Eintritt erst ab 15 Jahren.

2. Der einmalig verwertbare Barcode auf dem Ticket wird am Veranstaltungs-
ort elektronisch durch Barcodescanner entwertet. Es ist daher ausgeschlossen, 
dass z. B. durch Vervielfältigung des Barcodes weitere Personen mit dem-
selben Barcode sich Zugang zu der Veranstaltung verschaffen können. Bei 
unbefugter Vervielfältigung und unbefugtem Erwerb kein Anspruch auf Einlass. 
Ticketduplikate werden polizeilich gemeldet und Käufer und Verkäufer von 
duplizierten Tickets unterliegen strafrechtlicher Verfolgung. Der Veranstalter 
behält sich das Recht vor, von dem registrierten Besucher, dessen Ticket 
aufgrund seines Verschuldens unberechtigt vervielfältigt wurde, die Zahlung 
des Gesamtwertes der vervielfältigten e-Tickets zu verlangen.

3. Der Veranstalter trägt keine Verantwortung für durch unbefugte Verviel-
fältigung oder Missbrauch dieses e-Tickets verursachte Unannehmlichkeiten. 
Bitte verwahren Sie auf jeden Fall dieses e-Ticket wie Bargeld oder herkömm-
liche Tickets an einem sicheren Ort, um einen Missbrauch vorzubeugen. 
Bei Verlust und/oder Missbrauch des Tickets trägt der Veranstalter keinerlei 
Verantwortung.

4. Die Benutzung des e-Tickets unterliegt den beim Registrieren akzeptierten 
Allgemeinen Nutzungsbedingungen, einsehbar unter www.cebit.com

SALE OR PURCHASE PROHIBITED

1. This ticket is valid for one day only and admits the ticket holder only once. 
(Opening hours: Tuesday 3 – Saturday 7 March 2009, 9.00 – 18.00h, 
Sunday 8 March 2009, 9.00 – 16.00h). Minimum age:15.

2. The barcode on the ticket can be used once only, and is electronically can-
celled by a barcode scanner at the gates. It is therefore not possible for more 
than one person to be admitted on the same e-Ticket, e.g. by duplicating the 
barcode and issuing the same barcode to more than one person. Unauthorized 
duplication and unauthorized resale of this ticket will invalidate the registered 
visitors right of admission. Duplicate tickets will be reported to the police and 
the purchaser and vendor of duplicated tickets will be liable to prosecution. The 
event organizer reserves the right to demand payment to the full value of all 
the duplicated e-Tickets from the original registered visitor who is responsible for 
the duplication of his or her ticket.

3. The event organizer cannot be held responsible for any inconvenience result-
ing from the unauthorized duplication or abuse of this e-Ticket. Please treat this 
e-Ticket like cash or a conventional ticket, and keep it in a safe place to prevent 
the possibility of abuse. The event organizer cannot be held responsible for the 
loss and/or abuse of this ticket.

4. The use of e-Tickets is subject to our Conditions of Use, which the visitor 
accepts at the time of registration, and which can be viewed by going to 
www.cebit.com

ANREISE MIT DEM PKW
Anreiserouten – Verkehrsführung – Parkplatzgebühren – Parkplatzplan

GETTING THERE BY CAR
General information – Parking Zones – Route Plan – Destination for using a navigation system

www.cebit.de/reiseplanung
www.cebit.com/planningyourtrip

ANREISE MIT DEM ZUG
Messebahnhof Laatzen – Hauptbahnhof Hannover – Services der Deutschen Bahn

GETTING THERE BY TRAIN
Hannover Messe/Laatzen Station – Main Railway Station Hannover – Services of Deutsche Bahn

ANREISE MIT DEM FLUGZEUG
Flughafen Hannover – Pre-Check-In – Transfer – Buchung – Sonder  üge

GETTING THERE BY AIRCRAFT
Scheduled Flights – Special Flights – Pre-Check-In – Transfer

ANREISE MIT ÖFFENTLICHEN VERKEHRSMITTELN
Stadtbahnlinien 8, 18, 6, 16 – Bushaltestellen – persönlicher Fahrplan

LOKAL MASS TRANSIT
Tram Line – U-Bahn – Suburban Railway – Bus

Anreise zum Messegelände Hannover / Arrival to Hannover’s exhibition grounds
Für Ihre Reiseplanung bieten wir Ihnen umfangreiche Informationen und Recherchemöglichkeiten, um Ihre Reise nach Hannover und Ihren Aufenthalt effektiv vorzubereiten. 
This section offers you detailed information and search facilities for planning your journey to Hannover and making your stay a pleasant one.

3 – 8 MARCH 20 093 – 8 MARCH 20 09

Öffnungszeiten/Opening hours 
3–7 March, 9 –18 h · 8 March, 9 –16 h

e-TICKET CeBIT 2009

Ausstellername
Halle · Stand
Ausstellername
Halle · Stand
Ausstellername

Eintritt erst ab 15 Jahren /
Minimum age: 15

Tagesausweis/
Day-Ticket

eTicket
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