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The importance of online advertising in the marketing mix 
continues to grow, as the weight of the Internet becomes 
greater in media budgets.

Your advertising at www.interschutz.de or your ads appearing 
in our visitor newsletters will arouse the interest of visitors and 
potential customers from many countries across the globe.

From April to June 2005, Deutsche Messe tallied more than 
600,000 page impressions on the pages of www.interschutz.de. 
This is where the relevant market players come together – don’t 
miss out on this great opportunity!

http://www.interschutz.de/
http://www.interschutz.de/
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Skyscraper
Conspicuous advertising banner, placed to 
the right of content and available on all 
types of pages.

Sizes:
120 pixels wide x 600 pixels high or
160 pixels wide x 600 pixels high 
(max. 18 KB)

Prices:

* Available for 20,000 contacts or more 

Placement CPM* in €
(Price per 1.000 
PI‘s)

Homepage 60

Exhibitor and Product 
searches

50

Visitor service 50

Site-Rotation (available
categories)

40
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Content ad / 
Rectangle
Placed directly at the center of content, 
content ads and rectangles are particularly 
high-impact – available in both the exhibition 
areas and the visitor service pages of the 
website. 

Sizes:
300 pixels wide x 250 pixels high
(max. 18 KB)

Prices

*Available for 20,000 contacts or more!

Placement CPM* in €
(Price per 
1.000 PI‘s)

Visitor service 60
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One-third banners
The reasonable way to advertise: Fits any 
budget – available on the homepage and 
visitor service areas of the website as well 
as for site rotation.

Sizes:
156 pixels wide x 60 pixels high 
(max. 12 KB)

Prices:

*Available for 20,000 contacts or more!

Placement CPM* in €
(Prive per 1.000 
PI‘s)

Exhibitor and product
searches

25

Homepage 30 

Site-Rotation 
(available categories)

15
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Ads in the visitor newsletter
INTERSCHUTZ website visitors can subscribe to our e-mail newsletter right on 
the INTERSCHUTZ start page. This newsletter updates our readers regularly 
on important and exciting topics involving INTERSCHUTZ. The content 
includes facts and trends pertaining to INTERSCHUTZ, the available services 
like exhibitor and product search facility, breaking INTERSCHUTZ news and 
more.
Currently there are more than 2,300 subscribers. A high percentage of these 
consist of managers and decision-makers from relevant sectors.

The numbers
Advertising options for 3 issues of the visitor newsletter (German and English), 
tentatively in February, April an May 2010.

Sizes and prices (per issue):

Advertising options

1. Image + text 
179 pixels wide x 120 pixels high
text: max. 50 char. for heading + max. 300 char.
of text

2. Image only
528 pixels wide x 120 pixels high

Placement Prices in €

Front of newsletter 270

Middle or back of newsletter 180
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Terms and conditions
Scope of services 
Your online advertising (banner) will be posted in the version ordered, for the desired number of contacts, during the posting period from 1 April  to 30 June 2010. Posting begins immediately 
after the supplied data has been processed, with a processing time of at least three workdays. Any changes to banners, including corrections of any transmission errors, must be completed 
within this processing period. Once the banner has been posted, corrections will be made on a per-cost basis only. To the extent that nothing else has been agreed on, the banner will be 
published on the German and English pages.
The banner will be continue to be posted until the desired number of contacts is reached, up to the final, maximum posting date of 30.06.2010. If the desired number of contacts cannot be 
achieved within the posting period, you will be advised of this by Deutsche Messe. You will only be charged for the number of contacts actually achieved.
Posting of an ad (image + text or image only) in the size and placement ordered in the online visitor newsletter, each mailed to a minimum of 2,300 subscribers.

Contract 
Your order for online advertising is legally binding after you sign and return the quotation sent in response to your query. Following your online advertising booking you will receive an order
confirmation constituting formal conclusions of contract. Only a limited number of online advertising opportunities are available. Orders are processed by Deutsche Messe on a first-come,
first-served basis.

File formats
Please send us your artwork in one of the following data formats: HTML Interactive, Gif, Flash (Flash files must be submitted in ZIP file format) or Rich Media (including animated). The 
production of the banner is not included in the price.

Ad reporting 
On request the ordering party will be provided with a report of the number of ad impressions, ad clicks and the corresponding click rate for the posted advertising.

Languages 
You can publish your banners) in English and/or German.

Prices / Payment 
The prices named in the quotation are binding and are net prices which are subject to German VAT There is no entitlement to an agent’s commission. Invoicing takes place after the end of 
INTERSCHUTZ 2010. If the number of contacts ordered is not achieved within the posting period, you will only be charged for the number of contacts actually reached at the prices listed on the 
order form.

Liability 
Deutsche Messe does not guarantee the correct functioning of any external networks to which it is directly or indirectly connected. Only in the case of willful intent or gross
negligence is it liable for any technically induced breakdowns or limited accessibility of the Internet computer.
The ordering party is responsible for any violations of competition protection law and, as such, indemnifies Deutsche Messe against any damage claims by outside parties. 
Deutsche Messe reserves the right to reject the posting of any banners with illegal or immoral content, or with content that is contrary to the ethical principles of Deutsche
Messe. In this case the ordering party is not entitled to claim any damages from Deutsche Messe.
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Contact

Deutsche Messe
Exhibitor Services Sales & Consultancy

Ms. Katja ANSSAR
Tel. +49 511 89-34314

advertising@messe.de

As from 04/2010, subject to modification.

mailto:advertising@messe.de

	Media information: Online advertising�INTERSCHUTZ 2010
	Media information: Online advertising
	Media information: Online advertising
	Media information: Online advertising
	Media information: Online advertising
	Media information: Online advertising
	Media information: Online advertising
	Media information: Online advertising
	Media information: Online advertising

