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DECIDE NOW FOR...
EMO HANNOVER 2013

EMO Hannover covers everything the market has to offer in
terms of metalworking products and services, with special
emphases placed on machine tools, manufacturing systems,
precision tools, automation components, computer tech-
nology, industrial electronics and accessories. Additionally,
important industry trends and technological advances are
highlighted in this important industry event. With the quality of
the program and attendees, EMO Hannover is the hub of the
metalworking world.

EMO HANNOVER 2011 STATISTICS:

138,651 2,037

visitors from 100 countries exhibitors from 41 countries

176,435 m?

(1,899,131 ft?)

exhibition space

DISPLAY CATEGORIES

— Machine tools for cutting, forming, parting and eroding

— Sheet metal and wire working machines

— Machine tools for thermal, electrochemical and other processes
— Electronic controls

— CIM and components for flexible automation

— CAD/CAM

— Assembly and manipulation systems

— Industrial robots

— Material flow and warehousing

— Industrial electronics, sensor technology and diagnostics

— Precision tools, diamond tools, measuring tools

— Testing and measuring equipment

— Abrasives, coolants/lubricants

— Welding, cutting, hardening, heating equipment

—Mechanical, hydraulic, electrical and electronic accessories for metalworking

“We came to EMO with high expectations. The market is picking up; our
sales have increased by 62 percent worldwide, and demand continues
strong. For us as an American company, EMO is a key trade fair, a real
highlight. We see people from every nation at our stand -- lots of German
visitors, but also delegations from Russia, India and other countries. All
the machines on display at our stand have already been sold, and will be
shipped to our customers immediately after the show.”

- Katja Mader, Marketing Director,
Haas Automation Europe, Oxnard, California
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EMO HANNOVER 2011 ATTENDEES:
"VISITORS ACCORDING TO BRANCHES OF

* Suppliers to the automobile industry
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INDUSTRY AND ECONOMIC SECTORS

Mechanical and plant engineering 31% Management

Automobile industry

32%

Manufacture, production, quality control
Research, development, design

Other industries Sales, distribution

Trade Maintenance and repairs

Commerce Buying, procurement

Services Marketing, advertising, PR

Others Others

MAJOR INFLUENCE ON VALUE-ADDED SERVICES:
PROCUREMENT DECISIONS As the US representative of EMO Hannover 2013,

Hannover Fairs USA will assist US companies with their
Party to decision- trade show and exhibiting needs such as securing floor
making space, designing/building booths, hiring interpreters,
catering/special events services and freight forwarding
assistance. We are also working with various states and
government agencies to identify financial and marketing
assistance to our exhibitors such as STEP.

Central decision-
making role

Consultation role

EXHIBIT OPTIONS:

— Raw Space

— Fair Package - our multiple fair package options wil fit
your needs and budget. Have the experts at Deutsche
Messe handle your booth plan, design and construction.

SPACE IS STRICTLY ASSIGNED BY SECTOR

FOR MORE INFORMATION PLEASE CONTACT
Hannover Fairs USA ¢ www.hfusa.com

EMO: >
Bill Fox: Tel (773) 763-3461 ¢ bfox@hfusa.com =
Donna Hyland: Tel (908) 735-0559 ¢ dhyland@hfus
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