
Range allocation
(Multiple answers/selected >6%)

Participation goals
(Multiple answers/selected >24%)

Selected results of the exhibitor survey Base: Hanover 2016 (Hanover 2014)

Structural Data 2016 Total Germany
Inter-

national

Exhibitor 582 542 40

Net exhibition area in 
sqm incl. special show

18,500 17,929 571

Visitor 27,600 27,296* 304*

* Source: trade visitor survey

Presence of innovations Relevant target groups at the trade fair
(Multiple answers/selected >43%)

81.0% (85.5%) General information
about the range of products/services

84.7% (83.6%) 
Acquiring new customers

74.3% (77.7%) 
Image building/representation

64.8% (65.8%) 
Cultivation of customer relations

60.6% (63.7%) 
Information about novelties

52.6% (55.8%) 
Exchange of experience

42.1% (43.9%) 
Observation of competitors

33.3% (39.4%) 
Direct conclusion of business transactions

24.9% ( * ) 
Acquiring new employees

24.3%

13.0%

12.7%

11.6%

10.8%

7.9%

7.1%

7.1%

6.3%

6.1%

6.1%

14.5%

14.0%

14.5%

10.9%

3.3%

3.8%

6.2%

5.9%

9.0%

9.3%

Nursing

Information and
communication systems

Hygiene

Room furnishings

Therapy

Nutrition

Organisation/administration

Textiles and clothing

Technical literature, 
media and training

Building services

Kitchen/home economics 2016

2014

* = No comparison possible

*

* = No comparison possible

show new products/
further developments

74.0%
(73.7%)

80.4%

79.1%

59.8%

57.1%

52.1%

50.8%

49.5%

49.2%

48.7%

43.1%

81.7%

77.4%

48.5%

53.4%

41.1%

39.0%

45.6%

41.8%

46.1%

32.3%

Nursing homes

Old people's homes

Day care facilities

Senior citizens residence

Outpatient nursing

Short-term care facilities

Hospital

Disabled facilities

Rehabilitation clinic

Assisted living 2016

2014

Gathered and analysed by:



Number of visitors and interest

Are completey satisfied to
satisfied with the number of
visitors at their stand

81.6%
(71.4%)

Current market/sector and company situation
(Scale from 1 = very favourable to 6 = very unfavourable)

41.0%

28.4%27.6%

39.5%

24.6%

Market/sector situation

Economic company
situation

Selected results of the exhibitor survey Base: Hanover 2016 (Hanover 2014)

1000 50

of visitors
are showing interest
in exhibitor products

(71.4%)

82.1%
(78.2%)

Business success

17.7%

11.1%

1.8%
0.0%

7.1%

0.9% 0.3%1 = very
favourable

6 = very
unfavourableGrade 5Grade 4

Grade 3Grade 2

Trade fair benefit

Without comparison to 2014

9.1%

7.5%
1 = very high benefit

are completely
satisfied to satisfied with

their success in business

73.9%
(55.6%)

35.1%

36.5%

10.7%

6.4%

2.1%

28.7%

36.1%

16.1%

10.4%

1.2%

2016

2014

Grade 2

Grade 3

Grade 4

Grade 5

6 = very low benefit

Gathered and analysed by:



Overall impression

83.4% (77.8%) are all in all

(completely) satisfied

Recommendation intention

recommend participation

72.5%
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Intention to participate again

72.5%
(77.5%)

plan to participate again

No comparison to 2014 possible

82.4%

Gathered and analysed by:


